
SOCIAL MEDIA FOR 
CONGREGATIONS

Connecting beyond the walls



MAJOR FORMS OF SOCIAL 
MEDIA

• Website

• Facebook

• Twitter

• YouTube

• Instagram

• Pinterest

• Email/Texting





WordPress.com 

http://WordPress.com




weebly.com 

http://weebly.com


weebly.com 

http://weebly.com














FACEBOOK
• Group

• Able to control 
access through 
private or public 
settings

• Able to confirm or 
remove members

• Page

• Public Portal that 
people “like” to 
increase visibility

• Widespread audience

• People can “check in” 
when at an event











IMPORTANT 
CONSIDERATIONS

• Permission

• Especially if you are taking pictures of children, 
but everyone should have the option of opting 
out of being in a picture posted online

• Have a policy about photos and videos, how 
children are identified, and ask people to sign a 
release form



IMPORTANT 
CONSIDERATIONS

• Access

• Every member may not have online access on a 
regular basis, so be aware of who needs to be 
contacted in a different way

• Some people will not interact with certain 
media formats, so if you are only represented 
online in one way, you may be excluding them



IMPORTANT 
CONSIDERATIONS

• Accuracy

• Your online presence needs to be updated regularly 
with clear and accurate information about your events

• You are responsible for copyright issues - follow the 
law!

• If you know that online maintenance will be difficult in 
your context, design a static page that will give you 
presence without becoming quickly dated



IMPORTANT CONSIDERATIONS
• Encouragement

• Social media is meant to be social; what 
message are you sending to those who use it as 
a way of life?

• Are you inviting people to check in during 
events? Encouraging them to post during 
worship to share their experience? Celebrating 
involvement through an electronic medium?



YOUTUBE
• You can set up a regular channel or go through a 

little more work and set up a nonprofit channel

• A nonprofit channel gives you access to more 
resources and increases the usability of your 
channel

• www.youtube.com/nonprofits 

http://www.youtube.com/nonprofits




ONLINE RESOURCES

• http://www.ucc.org/webtips/

• http://www.elca.org/Resources/Information-Technology

• http://justinwise.net/social-media-policies-churches-
ministries

• Conversation about social media for the church 
gathered under the #chsocm hashtag

http://www.ucc.org/webtips/
http://www.elca.org/Resources/Information-Technology
http://justinwise.net/social-media-policies-churches-ministries


MAJOR FORMS OF SOCIAL 
MEDIA

• Website

• Facebook

• Twitter

• YouTube

• Instagram

• Pinterest

• Email/Texting


